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DISCLAIMER:

This presentation contains, and is i.a. based on, forward-looking statements regarding Opera Software ASA and its
subsidiaries. These statements are based on various assumptions made by Opera Software ASA, which are beyond its
control and which involve known and unknown risks, uncertainties and other factors which may cause our actual results,
performance or achievements to be materially different from any future results, performances or achievements expressed or
implied by the forward-looking statements.

Forward-l ooki ng statements may in some cases be identified by ter mi
fexpecto, fAplano, Aintendo, fAanticipateod, fAbelieveotermsibesti mat eo
other comparable terminology. These forward looking statements are only predictions. Actual events or results may differ

materially, and a number of factors may cause our actual results to differ materially from any such statement. Such factors

include i.a. general market conditions, demand for our services, the continued attractiveness of our technology, unpredictable

changes in regulations affecting our markets, market acceptance of new products and services and such other factors that

may be relevant from time to time. Although we believe that the expectations and assumptions reflected in the statements

are reasonable, we cannot guarantee future results, levels of activity, performance or achievement.

Opera Software ASA makes no representation or warranty (express or implied) as to the correctness or completeness of the
presentation, and neither Opera Software ASA nor any of its subsidiaries, directors or employees assumes any liability
connected to the presentation and the statements made herein. Except as required by law, we undertake no obligation to
update publicly any forward-looking statements for any reason after the date of this presentation to conform these statements
to actual results or to changes in our expectations. You are advised, however, to consult any further public disclosures made
by us, such as filings made with the Oslo Stock Exchange or press releases.

This presentation is for information purposes in connection with the Opera Software ASA 2Q09 presentation only. This
presentation is not an offer or invitation to sell or issue securities for sale in the United States, and does not constitute any
solicitation for any offer to purchase or subscribe any securities. Securities may not be sold in the United States unless they
are registered or are exempt from registration. Opera Software ASA does not intend to register any securities in the United
States or to conduct a public offering in the United States. Any public offering of securities to be made in the United States
would be made by means of a prospectus that will contain detailed information about Opera Software ASA and its
management, as well as financial statements. Copies of this presentation should not be distributed in or sent into any
jurisdiction where such distribution may be unlawful. The information in this presentation does not constitute an offer of
securities for sale in Canada, Japan or Australia.
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This Is Opera Software

The worl dbés | eading
developer company: 740+ employees in
more than ten countries

Unmatched footprint across PCs, mobile
phones and other connected devices

Leading customers: T-Mobile, Vodafone,
Nokia, SKT, KDDI, Ford, Sony Ericsson,
Motorola, Samsung, Sony and Nintendo +
others

We.b End4usemnsoeement:

A

29.1 million unique monthly users of
Opera Mini in July 2009

Opera Mobile shipped on 130+
million phones

40 million use Opera for PCs

Millions surf Opera on Nintendo DSi
and other connected devices




2009 financial highlights

Priorities

2Q status report

1H status report

Revenue MNOK 172.4 (+53% vs MNOK 335.4 (+56% vs
20Q08) 1HO8)

EBITDA* MNOK 36.4 (MNOK 20.8 in | MNOK 67.7 (MNOK 36.4 in
2Q08) 1HO08)

Operating MNOK -29.2 (MNOK 2.0in | MNOK 30.5 (MNOK 36.4 in

Cash Flow | 2Q08) 1HO8)

* Non-IFRS EBITDA excludes stock option cost



Operaodos vision I
Internet experience on any device
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Full Browser
Client on Any
Device

- Widgets &
Opera Mini | Web

Client/Server Applications
Platform

Community
Services




The big picture: Global Internet penetration
now at 23.8% - as indicator of market
opportunity

World Internet Penetration Rates
by Geographic Regions

Horth America | 7.1v
Oceania /
avctraia I Go.4%
curope N 4.9%
Latin America /
caribbean NN 2.9
middie East [N 23-3
asio [N 17.%%
Africa [ 5.5%
World, Avg. . : 23.8%
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Penetration Rate

source: Internet World Stats - www.internetworldststs. comistats . htm
Fenetration Rates are based on a world population of 6,710,0259,070
and 1,586,270,108 estimated Internet users for March, 2009,
Copyright@ 2008, Miniwatts Marketing Group



Channel

Target
Customers

Example
Opera
Customers

Opera Products Revenue Models

Business
to
Business

Business
to
Consumer

Operators
Mobile OEMs
Device OEMs

Desktop
Consumers
Mobile
Consumers

T-Mobile
KDDI
Samsung
HTC
Nintendo
Sony

Russians
Indonesians
Poles
Americans
Indians

Mini [Operator branded] Active Users (SaaS)
Hosted widgets solution License/royalty fees

Full Browser Development fees
M&S/Hosting
Desktop Search

Mini [Opera branded] Advertising
App downloads
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Howto Howto | Howto | Howto | How to

increase increase promote increase deploy
voice SMS MMS Data ARPU Web
revenues - usage - \ . services

1995 2000 2002 2005 2007 2009 /

Mobile Internet has become a strategic topic for operators
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Why Operators are focused on Web services 11

Source: Sharma Consulting
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software



